
VLOG STYLE MARKETING 

— 21 TOPICS FOR 21 DAYS — 
 

 

 

 

 

When you’re a local store up against big retailers and online competitors, you’ve got to find 
strategies to level the playing field. Instagram and vlog style marketing can be the great 
equalizer, giving you an opportunity to connect with potential customers in meaningful ways—
ways that encourage them to shop with you because they feel like they know you and can 
relate to you. 
 
If you’re ready to dive into vlog style marketing on Instagram—but are wondering what kinds of 
things to post—here are 21 Topics for 21 Days to get you started. 
 
 

DAY TOPIC IDEAS 

1  Introduce Yourself 

 
Grab your phone and shoot a selfie video, 
introducing yourself. Shoot it at the store, so your 
viewers can get a feel for your shop. Share a quick 
version of how and why you started the store, and 
what you love about what you do. 
 

2  Your Mission 

 
Does your store have a mission? Maybe it’s to 
deliver excellent customer service. Maybe it’s to 
support local artisans. Maybe you donate to a 
specific cause. Include your followers in that 
mission by sharing what matters to you. 
 

3  Location, Location, Location 

 
Maybe you have a great story about why you 
chose your store’s location. Or your building has 
some history to it. Let people see what’s unique, 
convenient, or interesting about your locale. 
 

4  Give a Local Shout Out 

 
What restaurants or other attractions are near 
your store—places your customers would love to 
visit? Take your followers on a selfie field trip to 
nearby venues. It’s nice to show your followers 
that you support your neighbors—and that you 
want customers to enjoy their time in your end of 
town. 
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5  Company Culture 

 
Do you have a good vibe at the store? Dance 
parties during inventory count? Fun at the 
company barbecue? Create a short Instagram 
Story sharing random moments that express your 
company culture. 
 

6  
The People Behind the 

Counter 

 
What’s unique about your staff? Maybe someone 
plays the guitar. Maybe you’re related to people 
on your team who have helped you succeed. Let 
followers get to know the people behind the 
counter by sharing these stories. 
 

7  Staff Picks 

 
People love to get expert advice, so have a staff 
member create a video showing their favorite 
items, with ideas for incorporating the products at 
home or the office. 
 

8  Gift Ideas 

 
Whether it’s for birthdays, anniversaries or 
seasonal celebrations, share your latest ideas for 
finding the right gift for the right occasion. 
 

9  Industry Trends 

 
Each change of the season brings a change in 
trends. Capitalize on that by creating a video 
highlighting current trends, showing off the latest 
pieces, etc. 
 

10  How-To Tutorials 

 
Share simple how-to tips, like how to put together 
fabulous décor for the family room or kitchen, 
what colors to focus on this season, or simple 
accents that can make a difference. 
 

11  Take a Poll 

 
Instagram Stories are perfect for encouraging 
engagement with polls. Shoot two different items 
or displays and ask followers to choose their 
favorite. 
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12  Answer FAQs 

 
Go live to answer customers’ frequently asked 
questions. Help followers see you as a best-friend-
expert as you weigh in on gifts or décor (or both!). 
 

13  Teaser 

 
Do you have an upcoming item you’re excited 
about? Shoot a teaser giving them clues as to 
what’s on the way, and let them know when to 
watch for the big reveal. 
 

14  The Big Reveal 

 
Be sure to bounce back for the big reveal on a 
display or item you’ve teased them about, and 
have fun with it! 
 

15  Sharing Expertise 

 
Are there Instagram influencers or experts you 
follow that you can introduce to your audience? 
DM that expert and ask if they can send you a 
short video sharing their insight on a particular 
trend or item with your followers, and post that on 
your page or IGTV. 
 

16  
Interview the Expert 

 

 
If you’re going to a trade show or event where 
you’ll see some industry experts, grab a quick selfie 
interview with them. You can go live on IGTV or 
record and edit it—think two minutes or less, and 
keep it fun and casual. 
 

17  What Inspires You 

 
You’re their resource for all things gifts and décor, 
so share with your followers the things that inspire 
you. Maybe it’s other Instagram pages, websites, 
something you experienced while traveling—be 
genuine and pass along your authentic inspiration. 
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18  On the Road 

 
Heading out for a long weekend or a big trip? Bring 
your followers along. Shoot a Story or IGTV 
segment that gives them a glimpse into what 
you’re experiencing so they can feel like they’re 
right there with you. 
 

19  Sales & Updates 

 
While you don’t want to spend too much time on 
the commercial end of things with vlog style 
marketing, if you have a sale or special launching, 
go live and share your excitement for what’s 
happening. Include a message of gratitude to your 
staff and customers for making it possible to do 
what you love. 
 

20  
Before & After 

 

 
Whether it’s a corner of your store or a home reno 
at your place, share before & after clips and 
include tips on what you changed and why, and 
where you sourced key elements in the makeover. 
(If you’re just starting or only partway through, you 
can share that, too!) 
 

21  Relax & Unwind 

 
Everyone’s a little stressed these days (okay, a lot), 
so share what you do to relax. Maybe it’s a little 
medication or mindfulness, an evening walk, or a 
sweat-fueled workout. If there are items from your 
store (hint: candle, music, good book) that help, 
then include that, too. 
 

 


